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U.S. Health Care Industry

50 bl”lOn U.S. dollarayear (2010)

$5,000,000,000
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Medicare Enroliment Soars

90 47 81

Millions of People

B0 1%W0 1930 2000 2010 2020 2030 2040

Source: Health Care Financing Administration
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e rising cost of medical care and health insurance is impacting the livelihood
of many Americans in one way or another. The inability to pay for necessary
medical care is no longer a problem affecting only the uninsured, but is
iIncreasingly becoming a problem for those with health insurance as well.

.

*The number of people who are underinsured has grown 60 percent to 25 million
over the past four years (source: Commonwealth Fund )

* The amount people pay for health insurance increased 30 percent from 2001 to

2005 (6% a year), while income for the same period of time only increased 3 percent.
(Source: Robert Wood Johnson Foundation)

» The Kaiser Family Foundation estimated that in 2010, an employer’s premium cost
to cover a typical family was $13,770 per year (a 114% increase since 2000), with the
typical worker paying 30% ($4,131) of that premium. (Source: Kaiser/HRET Survey)

» Healthcare expenditures in the United States exceed $2 trillion a year. In
comparison, the federal budget is $3 trillion a year. (SOURCE: Centers for Medicare & Medicaid

Services, Office of the Actuary, National Health Statistics Group;)

«The fastést growing segment of the underinsured are middle and upper income
families.“The-rate of underinsured for those with incomes of $40,000 or more nearly
tl’lpf@dﬂt() 11 p)ercent (source: Commonwealth Fund )
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Baby Boom Population - U.S. Census Bureau

Data as of July 1, 2008
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Multi-Energy

-Total Health
Management

Multi-Channel

-SOQI Home Spa
-SOQI Center
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Unique Selling Proposition (USP)
Bringing Health, Wealth & Beauty to Every Family Worldwide!

Global Markets 5 Continentals of World

Green, Peace,

Product distribution / Environmental
over 60 countries \ / consciousness

__ A close,
20 Branch ——— | e cooperative
Offices family

22 YE_AR

\ Gratitude.

Gratefulness

22 Years in business
Be the Master

of Your Own Life _
“ HLE Americas
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Unique Selling Proposition (USP)

Energize Your Life!

Multi-Channel Network Multi-Energy Approach

_ Release first,
Simple & then supply into
Duplicable \

Up to 54% Total Health
compensation Management
World’s Prevention \
and Breakthrough products

e | Billion-dollar markets
N ‘ ‘ “ HIE Americas
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Unique Selling Proposition (USP)
One SOQI. One Dream.

Building a Total Health
Management Center

Distributor Network
Custom-made / Home Healthcase
service (. System
Q
\

Powerful tools
and varied spas

Home-based
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Unique Selling Proposition (USP)

Grow Rich!

Wellness Revolution
Nutritional

Electric

Thermal Financial Freedom

Motion
Prevention Medicine

Baby Boomers

Home-based business

International connection

HIE Americas
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*Up to 54%0 of compensation

S. PRC 40%%

PRC 40%

MAC 32%

SUC 25%

DIC 15%
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Compensation Plan  14760ew-s | Supreme
Manager or 2 First President’s
Sales Commission= X%x10xBVP Séfgfé ﬁiﬁ?i’gﬁag;‘rs Club
President
2475 BVP (PRC) 40% sales
+ 40% sales Commission
2 Supervisors Commission
Manager
(MAC) 8% override | 8% Override
360 BVP 32% Sales Bonus Bonus
Commission
o Supervisor
Qualification= SUC 8% override | 16% override | 16% Override
Registration + ( ) B BONUS Bonus
45 BVP 24% sales onus
Commission

’ Distributor
M'C) 9% override  17% override 25% Override  25% Override

4o /

Bonus Bonus Bonus Bonus
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— The magic number!
Ist Monihy

* Share our products with 3 people a day
e Total of 90 people per month
e Goal: Sell 3 machines and recruit 3 people per

month.
» Total PGBVP earned =45 x 3
=135 BVP

 Total commission = $202.5
iy \
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andl Monhy

e Continue to share our products with 3 people a day.
 Encourage your downline to do the same.

e Total # of people per month: 90 + (90x3) = 360

e Total number of new recruits: 3 + (3x3) =12

e Total PGBVP earned in 2" month =
(135 x4 ) =540 BVP
» Total commission of 2"d month = $486
$10 x 15% x 135BVP = $202.5

$10 x 9% (override) x 315BVP = $283.50
» Total PGBVP accumulated = 1st month
+ 2"d month = (135 + 540) = 675 BVP
» SUC Promotion (360BVP)
*«PGBVP after SUC promotion

675 — = 315 BVP
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ditl Monh

 Continue to share our products with 3 people a day.
 Encourage your downline to do the same.

» Total # of people per month: (360x3)+(90x 3)+90= 1440

e Total number of new recruits:36@«cen) + 9 @wcen) + 3astcen) = 48
e Total Promotional BVP earned: 2160

e Promoted to MAC! (2160+315) = 2475

e Total Commission earned: $1,201.5
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Gih Monthy
Total BVP earned: 8,235 BVP
Total of 3 Manager downline /\
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COrigenal Price: §143.00, 12 BvP :
Special Offer: $109.00, B BWP

[Extra 4 prometion BYP)
b FIR Lumbar Cushion
HetHouse! Grande HH Crignal Price: §120.00, 10 VP
Crigingl Prics: $26650, 50 BVP | $095.00. # BVP Special ofler- $108, 8 BVP (Exba 2 promabon BVF)
Spetisi ofier: $659.00, 50 BVP | 5T85.00, 60 BVP
(Extra 30 premetion BVF) i
e SR
Special ofler- $79.00, 8 BVP
E-Power ;  [Extm 3 prometion BvF)
Crignal Prce: $848.00, 54 BVP
Special ofier. $549.00, 45 BVP Bertalos ey ot F
(Exra 11 promesien BAP) Rguiar mﬁwﬁ m”
, (Egiie fo purchass ome Energy Wand 59.95 §BYF)  spaiyl Offer $50.58, 4 BVP (Receve Exvra 8 BVP)
i L)
Chi Machine + Fir Pad .
Bl e e 1 A Body Profile -2 e

Ovigenal Price: 5138 58, 12 5vP
Spacial ofer: $519.00, 45 BVP Mot

Chi Machine + HHIGrande HH 5 Go G
Crigenal Pricac §1375.00. 125 BYP 147900, 135 BvF' Cyiinal]
Special offer: $1.040.00, 75 BVP pecia Okl $1108

151,148.00, 85 EVP
(Extra 5 promotion BF)
{Eligithe fo purchse one FIR Pad 518,00, § BVF)

oK. Adv. ERE + E-Power

Onignal Price: 51,099 00, 56 BVP



orer ONE: Gter

Purchase 200 BVP in the Deluxe Combos: Chi + eﬂ
same order (invoice) and get (|J'|HI| gragggeﬂﬂu !:'2 5&%‘1’3\5 RE +E- Power
i riginal Price: ; \
sz e AR Special offer: $1,899.00, 140 BVP
’ 1$1,999.00, 150 BVP
T (Extra 81 promotion BVP)
i _ (Eligible to purchase one
ﬁ)'p'pgr ] S\a:)\(‘J’ICB) . FIR Pad $119.00, 6 BVP)
ew urande e

Original Price: $4798, 380 BVP

Special offer: $4399, 330 BVP

Otter Sh(:

(Extra 50 promotion BVP)
(Eligible to purchase ERE + E-Power combo 5 E-Power
$849, 65 BVP + extra 31 promotion BVP) Original Price: $3,245.00, 280 BVP

Special offer: §2,745.00, 225 BVP - a3
Receive a $500 Product Voucher

O##er_n\ree'

Regular SOQI Bed A

rice: $4299, 345 BVP
Special offer: $3500, 225 BVP
(Extra 120 promotion BVP)

Ofter Cour 6 Chi Machine

Special offer: $2,880.00, 270 BVP

o

-k Single Grand HH SOQI Bed + Recsive a $500 Product Voucher
L Advanced ERE + E-Power c T A
S0®) Special offer: $2999, 200 BVP » )@g, =7
.@}jﬁea : (Extra 96 promotion BVP)

Eligible t hase (in same invoi . -
| BT p® BT g
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