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U.S. Health Care IndustryU.S. Health Care Industry
5050 billion U.S. dollar a year (2010)

$5,000,000,000





The rising cost of medical care and health insurance is impacting the livelihood 
of many Americans in one way or another. The inability to pay for necessary 
medical care is no longer a problem affecting only the uninsured, but is 
increasingly becoming a problem for those with health insurance as well. 
•The number of people who are underinsured has grown 60 percent to 25 million 
over the past four years (source: Commonwealth Fund )

• The amount people pay for health insurance increased 30 percent from 2001 to 
2005 (6% a year), while income for the same period of time only increased 3 percent. 
(Source: Robert Wood Johnson Foundation)

• The Kaiser Family Foundation estimated that in 2010, an employer’s premium cost 
to cover a typical family was $13,770 per year (a 114% increase since 2000), with the 
typical worker paying 30% ($4,131) of that premium. (Source: Kaiser/HRET Survey)

• Healthcare expenditures in the United States exceed $2 trillion a year. In 
comparison, the federal budget is $3 trillion a year. (SOURCE: Centers for Medicare & Medicaid 

Services, Office of the Actuary, National Health Statistics Group;)

•The fastest growing segment of the underinsured are middle and upper income 
families. The rate of underinsured for those with incomes of $40,000 or more nearly 
tripled, to 11 percent (source: Commonwealth Fund )



Baby Boom Population - U.S. Census Bureau
____________________
Data as of July 1, 2008

1946 ~ 1964



Multi-Energy

Multi-Channel

-Total Health 
Management

-SOQI Home Spa
-SOQI Center



Multi-Energy

Multi-Channel

-Total Health 
Management

-SOQI Home Spa
-SOQI Center

Network of people

SOQI Spas/Centers

E-CommerceCross-Industry
Partnership

Global Trading

Multi-ChannelMulti-Energy



Unique Selling Proposition (USP)
Bringing Health, Wealth & Beauty to Every Family Worldwide! 

5 Continentals of World

Green, Peace, 
Environmental 
consciousness

A close, 
cooperative 
family

22 Years in business

Global Markets

20 Branch 
Offices

Be the Master 
of Your Own Life 

Product distribution 
over 60 countries

Gratitude. 
Gratefulness 



Unique Selling Proposition (USP)
Energize Your Life!

Multi-Energy Approach

Release first, 
then supply into

Total Health 
Management

Breakthrough products
Billion-dollar markets

World’s Prevention 
Brand

Simple & 
Duplicable

Up to 54% 
compensation

Multi-Channel Network



Unique Selling Proposition (USP)
One SOQI. One Dream.

Home-based 
Business

Experience Marketing

Developing a 
Customer Base

Profitable 
Compensation Plan

Building a 
Distributor Network

Custom-made 
service

Powerful tools 
and varied spas

Total Health 
Management Center

Home Healthcase
System



Unique Selling Proposition (USP)
Grow Rich!

Wellness Revolution

Financial Freedom

Motion

Thermal

Electric

Nutritional

Prevention Medicine

Baby Boomers 

Home-based business

International connection



HTE AMERICASHTE AMERICAS
HTE Canada

HTE USAHTE USA

HTE MexicoHTE Mexico

S. AmericaS. America



•• Up to Up to 54%54% of compensationof compensation

DIC  15%DIC  15%

SUC  25%SUC  25%

MAC 32%MAC 32%

PRC  40%PRC  40%

S. PRC 40% S. PRC 40% 



Qualification=
Registration +
45 BVP

DistributorDistributor
(DIC)(DIC)

SupervisorSupervisor
(SUC)(SUC)

24%24% Sales
Commission

9%9% Override
Bonus

360 BVP 32%32% Sales
Commission

8%8% Override
Bonus

2475 BVP
+

2 Supervisors

ManagerManager
(MAC)(MAC)

17%17% Override
Bonus

40%40% Sales
Commission

8%8% Override
Bonus

14760 BVP + 4
Manager or 2 First

Level Managers + 4
Second level Managers

PresidentPresident
(PRC)(PRC)

16%16% Override
Bonus

25%25% Override
Bonus

40%40% Sales
Commission

8%8% Override
Bonus

SupremeSupreme
PresidentPresident’’ss

ClubClub

16%16% Override
Bonus

25%25% Override
Bonus

Compensation PlanCompensation Plan
Sales Commission= X%x10xBVPSales Commission= X%x10xBVP



–– The magic number!The magic number!

• Share our products with 3 people a day
• Total of 90 people per month
• Goal: Sell 3 machines and recruit 3 people per 
month.

DIC

DIC DIC DIC

• Total PGBVP earned = 45 x 3 
= 135 BVP 135 BVP 
•• Total commission = $202.5



• Continue to share our products with 3 people a day. 
• Encourage your downline to do the same.
• Total # of people per month: 90 + (90x3) = 360 
• Total number of new recruits: 3 + (3x3) = 12

DIC
SUC

DIC

• Total PGBVP earned in 2nd month = 
(135 x 4 ) = 540 BVP 
•• Total commission of 2nd month =  $486
$10 x 15% x 135BVP = $202.5
$10 x   9% (override) x 315BVP = $283.50
• Total PGBVP accumulated =  1st month 
+ 2nd month = (135 + 540) = 675 BVP
• SUC Promotion (360BVP)
• PGBVP after SUC promotion
675 – 360 = 315 BVP

DIC DIC

DIC

DIC

DIC

( 2
nd

m
on

th
)



• Continue to share our products with 3 people a day. 
• Encourage your downline to do the same.
• Total # of people per month: (360x3)+(90x 3)+90= 1440 
• Total number of new recruits:36(3rd Gen) + 9 (2nd Gen) + 3(1st Gen) = 48
• Total Promotional BVP earned: 2160
• Promoted to MAC! (2160+315) = 2475
• Total Commission earned: $1,201.5
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MAC
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Total BVP earned: 8,235 BVP
Total of 3 Manager downline



PRC
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